1. S2HHI=LIAEE / 1023
2. S2HITEGES / 1043






Sl

2019 SHeCH

1. sty

1023

1.1 oIS
o F2095 Hlx
2015.03 HESZHBRYAASE FEHN2YAAY A A9 739
1.2 WXl
ez ESE= - =2
Y AL [ (e |  BEEO cienle
Brett University of Yonsei _ AR} Business Research Methods
Bouchard Calgary University B Administration Organizational Leadership
. Doing Business in China
Chen Hong Uﬁirc}rgs?n U m%lésrzﬁ - 2A} | International Trade | FEconomic & Political
Y ‘ Y Reforms in China
L Umt ed Management and |International Business Protocol
: Victoria Nations A . - : .
Jan Wiers Universit Universitv for - AL |Sustainable Economic| Environmental Science
Y Peacg Development Business Ethics
~ State .. | Michigan . . o
Jean-Luc Gymnase/ Southern Illinois State A Maths Science/ Gaming & Animation
Renaud ng?am o University University K Mass Media Globalization & SNS
Jin Kim | Kywg Won | University of K?zilg\l/sl "} Flnance and Managerial Accountin
University Seoul Univeristy Investment g g
Indiana Industrial
Jong-woon | Seoul National| Indiana Univ. Univ. AL Organization/ International Trade
Kim Univ. Bloomington | Bloomingto| Business/Strategy/ Microeconomis
n International Trade
o United - -
. University of . Conflict Resolution
; Julie Marry Nations ~ A} Gender and Peace I ogical thinking and writing
ennings . University for Building ; .
Washington Peace Introduction to sociology
Virginia Virginia | Chungbuk Plitical Science/ Cultural Theory
Kitai Kim | Commonwealth | Commonwealth| National | ubAb | 3SR Faith and Film
Univ. Univ. University Language and Literature  Contemporary World Cinerma
. . - Michigan .
Megumi Ilinois Michigan State L . The creative Industry
Komiya University University State. R Mass Media Media Economics
University
o The English Language and o o
Naiin Jun Kyungsung | University of | University | . Al Literature/Urban Affairs| Organizational Commimication
! University Delaware  |of Texas at| and Public Policy/ Introduction to Media
Austin Communication
Natasha Wayne State | Ilinois State ~ A} Communication | Introduction to Psychology
Horn Blair College University B Studies TOEFL Speaking
Nigel University Inst?tlfl téleinof Univerisity | 1, A} | International Business Technology & Innovation
Callinan | College Dublin Technology of Limerick | Management




V. BZIEZSZ2ZHE|=LAAZE - 1024
£ 2E T
= = bl =Y
OIS StAt AMAL 2IAL | stom HEE0r D=
. . Social Science / o
versity versity versity Management esource emen
. . The (Hons) Development| Principles of investment
Sg) }‘él}lgrn ggzzﬁgi;f University of - AAF | Economics / Korean | Managerial Accounting
Sheffield Studies Asian Economy
Ramy  |California State|California State _ A} Information Advanced Video Production
Rahimi University University B Technology Advertising & PR
Thakur Tribhuvan Tribhuvan Inha A} Political Science & The Media & Culture
Subedi University University Univeristy | International Relations| Development Communication
National Toulouse o . Elementary Vietnamese
Th%ni L | Economics School of (}gné‘gzr:el)t(y ulA} Economics & Language/
University Economics ng Vietnam Culture & Society
1.3 KA I Mu|sig
i SA FMHSHEUNT) 7|Et
500109 PC(1), Z¥E(1)
500110 PC(1), =dE(1)
500111 PC(1), =#H(1)
500112 PC(1), =&E(1)
500202 PC(1), =dH(1)
500207 PC(1), ZHH(1)
AT 500208 PC(1), ZdE(1)
500212 PC(1), Z&E|(1)
500213 PC(1), =#E(1)
500214 PC(1), Z&E(1)
500215 PC(1), =#H(1)
500216 PC(1), ZdE|(1)
500217 PC(1), =dH(1)
TAEH), WA(1), EAPND), 2A04Q), 347
N 500204 ZC;(ZL), 1(4) (D), BAPI(D), 271U(1), =47
2T AA 440101 PC(1), E371(1)
500101 PC(1), LCDZZAE(1)
500102 PC(1), LCDZ=ZAE|(1)
487014 500103 PC(1), LCDZ2AE (1)
500201 PC(1), LCDZZAE{(1)
500205 PC(1), LCDEZZAE(1)
500301 PC(1), LCDZZAE(1)




2019 ettt wWsaty Het 1025

o3 54 FRHHEEIR) e,
500305 PC(1), LCDZ=ZAE(1)
470101 PC(1), LCDZZAE|(1)
PCH 470102 PC(41), LCDZZAH(1)
AHH2E 500108 PC(1), LCDZEAE(1), TV(1), DVDZE.(1)
s34 500106 PC(3), ZZE(3)
waAEy S04 | Mec(d), PC(1), TV(), DVDE(), AE3371(1)
A4 500113
ke A 470104
LSGBA-+4 470105
2. AKIY
2.1 &0l - AKSH - IKSE A
g s |15 02 sl deae) wioldel wel A8 2o Hew 12)gsh el Ap
oy | 9EY HIE 8 TEEAE oA sk NSl walel BAT £ A FoE
B0 | cAe wzwe 240 Bn
g
o B | 02 A 20 15T B o) MEE AN F1%e] Aok BHE Falel A4 o
D2 | 4% 2E 459 AAE PPTRH 719 AR @ 2ol oS BAoR g
0
o s | un aue 22 wun | s duse Zed GE | Blsh Aok el A
ng=E | A4 W 2 4 = ARA P
I
5l . EFx] 35
gauslelst Aoy |21 AR BARAY | agaq gzumzgs s
SIEB) | 549l 7=y g 2| 20 SR8 SUTS A | A AR sl 6
ms=x | A e o | FIRULT SE G e aae dad s
- = i) X]QE‘ 7%'% 7&?’:?_]9] Oo]: O IO 5
g, A Aoz 3t} = FHOE It
o= 11— T
g
23 Ore A Basl 3 | 71528 Qs e A
EyA oSy o H <] N s o o [}
stmm) | aon LA A oL e Faase @ el | ARaS RANL ol &
e |G NS SN 2T s siserel S w4 | o) AAd aAEAE
RS ST VT TR kg bl qAle] e | shel ARBISE $719) wdef 7]
& £ ERTR o 5 olrs 9




oky | SE3) DSSH | sH(XE) 1SS HBWIHS(Y)
VAR=Smke] S A Cultural Theory
Et}/\gj’,]-— ?J/Ké :E_Liﬂé ]’O] = 9}' ;(J.Z.XJ O] }"ﬂ 7:"94 ﬁ.‘:—[’_ﬂoﬂ Osﬁ alsk Visual Communication
S 2x T |3 =%He NE=wA ol s O]L:Lim D};E Organizational Communication
g7 A0 | AL 2= TAARS} o ;‘_ ;LoLkL;q] EE;L; Business Communication
oFA e B2H0 7 st} = ne o= 7= | Communication Theory & Practice
b Persuasion Strategies
Gender, Race, & Class
Global Media Literacy
204171 MAE - gR93) | B thekst A4 23} | Chinese Society & Culture
o ATHE gl W | 2 olsisty @Al | Clobdl Marketing
}‘]EH % 01 _:;_l]_xﬂ ﬂ% /\}:34 9] ?j % ?j % _7,} U]E]O] Z] A) Chinese Politics & Governance

3} mlrje] Roolq A

Korean Wave Marketing
The Media & Culture

=) 1A 1o 71 3
el ok :;EXHZ%OIOZ]}—\—(')E &q A% i—xﬂzo }\]:}: 7j gl Globalization Seminar
?9—194 s SHe= <2>_le9] Fie SR Doing Business in China
shtt, sitt, Emerging Markets Case Studies
China in Global Media
AR=SmES ol AJufeks} | News & Politics
P | Tk A ARSI A Human Resource Management
=7keE A9 Exﬂlﬁ;& Eia‘ﬂz]’]* ioﬁo o Aarore. | Corporate Finance
. ZAAENZ Ao 7] | B 2ok ANFYS
AF3] A o etz B g8k o | B Ax Al ZAA MICE Management
Balels %) o ol oo ma | o s | Business Research Method
Ao MY Ve B | B2 okNEle] AW | L
T2} OFA) o2 i o= oo Financial Investment
A g =7 ]"o’] 2N 719 | Asian Economy
gt = Managerial Accounting
Consumer Behaviour
2.3 SIHHD) SALL HM 04 HINE
3= WA= -
— =Kk
5t SHF B X 25 HE Z| X
CHS S prn &
= SATES) T4 | Met| 27 | 25 | M | B ct 0|
I _ | A N ENTIES B T
2 | 287 | 7= = o=
JEZ
1=2]
=] T EARPA 545 |60 | 8| - [ 12] 3% @G| - |18
= L] ~ R Lo b e
2F




2019 stetthstm menty Hat
2.4 SEHH|ZLIA M3 KUY EHME
31 | 17| dEES 8-2-4) HEBMY 8-2-4)
1 | 20122 vHIE 92 3-3-0
Yo | e EECR s o
R 3-3-0
23053 2.24ke] 330
21559 ZZHu]t]o}o]o)s 3-3-0
ARUA o) o] 2544 30 | 21451 FASAR 330
1 | 20304 AFUA )22 350 | S8 Bl S 3
923056 H| AU A2 a9 7] % 3-3-0
22138 %Zﬂ H]E"]i 3-3-()
93058 T]t]o]epA A 3-3-0
9 23059 H2AHe] 3730
23060 ZH}AT]T]o] 9hA}3] 3-3-0
93002 A4 3FISNS 330
) 23027 mt]ojA AR AE 3-3-0
2 | 22129 3EFAT 22117 Ao o) 3-3-0
20302 ZA = 3-3-0
23062 A 3-3-0
21448 AAZA 8} 3-3-0
23063 71997 HA| 2~E Q] 3-3-0
22135 FA AN EAA= 3-3(
23064 2~ % ghu]t)o} ggg
23065 27 9IPR i
23066 WH o A 530
22104 E-3}o] 2 23
23067 ZA 7Y 7A A 25
23068 FutdA| 2 PR a0
301 23069 F=AHs] ekt 330
15213 A=A
22130 A -2 3-3-0
20678 71£8 41749 3-3-0
21452 1A AL ) 3-3-0
23070 A&7 3-3-0
20344 A uA E 3-3-()
23072 F=A X b)) 2 o
3-3-0
23074 SHFwA Y 3-3-0
3 2 | 23073 FAAGA=E 3-3-0 || 23075 m|t]oi A Y 3-3-0
23076 Agvd, g8k e 3 35} 3-3-0




ol
>
O
]
>

X

—

an

o M
o =

23077 W] AU 28] t]o
23078 A=A

23079 AlAE|T] o] 0] =t
22137 =13 7194 92
22132 FAE

23080 #)73 A8

23081 BIRU AT FAE
20677 ZAAEE

23082 AN ZAAFUA oA
22113 A8 I8 AT
23083 =HA1 71 F+AF YA o1 A
23084 oFAoFAFYA o] Y
19086 714&2

23085 AH|AYEE

23086 F-%

23087 7147Hd4l

23088 o}AJo}Al =

22133 #E]3A st

20337 =A==

23089 el =nHA E I
23090 YA EZE7

23091 29 A

23092 A A SA e
22140 FAAF

23093 =HAIF-A =g A
22141 A FIEet
22136 A A

22134 AF32

23094 73FATEHE
23095 oFAJopH] AU
23096 OFA]oFH] 2L AL H-A

Lot
o

SH(1%) - A2(1% ) - 29




2019 stutcfstm ment™ @zt

FiEEE

20122 OpiEiAE 3-3-0

spsesl 719S T8 249 4 )
mPIge] sk qee FANIL, 259 A o
A% AR 70 oiA] vhIge] ole 44 1EEe]
oAFA BER & AEA Gelsh Al $Y U £
Eafo] ohith o2 9l WA wARS A2 2RE
AR, 55 AAFAA Hgo] Suishs uhE 445
Fojpt

S

Principles of Marketing

This course is designed to introduce students to the
fundamentals of contemporary marketing through the
discussion of theoretical and practical aspects of modern
marketing management and application of marketing
principles to a real-world case. Students will learn the
basic concepts of the marketing definition, consumer
behavior, and the principal marketing functions:
strategy, product development, branding, pricing,
distribution, communication, research, and planning.
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Business Statistics

This course introduces statistics as a tool for dealing
with information in quantitative form. Students will
learn statistical skills that will contribute effectively
to management and policy formation. Students will he
able to distinguish between different types of data and
data collection options, describe data sets by graphical
or numeric methods, correctly interpret tables and
graphs, discuss basic statistical concepts such as
variability, statistical
independence, confidence intervals, hypotheses testing

covariance/correlation,

and p-values, and perform basic data analysis including
data modeling using regression and understand the
connection hetween statistics and good husiness
practice. In addition, they will be able to wuse
statistical software package and/or statistics add-in,
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focus on analysis of business data, and present their
statistical findings effectively.
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Introduction to Media

This course is primarily about the relationship
between media and society. It explores the ways in
which media and society shape each other. The course
examines the development and role of media such as
print, radio, television, film, video games, animation
and the Internet. It introduces students to key
theories, concepts and contemporary issues in media
studies in the context of globalization and recent social
change.
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Communication Theory & Practice

This course introduces students to the fundamental
theories of human communication, mass
communication, and new media and technology. It
focuses on the relationships among communication
theory, research, and practice. General themes include
intra- and interpersonal communication, public
communication, mass media, and contemporary issues

associated with mediated communication.
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Global Business Strategy

This course focuses on some of the important current
issues in strategic management. It will concentrate on
modern analytical approaches and on enduring successful



strategic practices. An orientation on the technological and
global outlook is highlighted as it shows significant
emerging trends in strategic management. The course
provides the students with a pragmatic approach that will
guide the formulation and implementation of corporate,
business, and functional strategies

Business of Entertainment

Various aspects of selling creative and entertainment
products to the public are covered including branding,
licensing, sponsorships, exhibitions, and merchandising.
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Global Media Literacy

In a world saturated with messages from various
media, it is critical for citizens around the globe to
develop the ahility to strategically access, analyze,
evaluate, and produce communication in a variety of
forms. This course analyzes messages from various
angles including the producers, intentions, various
media, intended audiences as well as looking at the
ways various individuals and agencies try to influence
how messages are produced and disseminated. Students
will analyze these subjects and practice presenting
information related to these issues.
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Principles of Accounting

There are two parts to this course: the first part of the
course teaches participants to prepare and analyze the
three main financial accounting statements - the balance
sheet, the income statement and the cash flow
statement. The second part introduces students to the
production and use of financial information for the
management of a business and for making long-term
financial decisions.
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Business Communication
Introduction to  various types of professional
communication, both written and oral. Students practice
skills in communication styles such as memos, email,
research reports, proposals, presentations, and interviews.
Class activities will emphasize communication in
real-world business situations and enable students to
begin developing their ability to write and speak

effectively in the workplace.
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Business Programming Basics

An introduction to software and programming
concepts for students interested in visual or scripting
languages as applied in a bhusiness setting.. Topics
include notations, data, operators, sequence, selection,
repetition, and subprograms
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International Business Management

This course is designed to introduce the key concepts
and principles of international business (IB), including
international trade, investment, environment of IB (e.g.
cultural, political) and strategy. The course incorporates
an experimental learning exercise for students who
participate in a global project with other students from
all around the world. The project is called X-Culture
and the students are working in virtual global teams to
develop a business proposal for an international
company. The purpose of this project is to provide
real-life experience to students in working in a global
cross-cultural environment.
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The Media and Culture

This course examines how the media shapes our
culture and cultural identity in the age of
globalization. Students will explore how the areas of
politics, religion, economics, and multi-culturalism
come together to shape and influence society.

The Creative Industry

Students  explore the production, marketing,
distribution, and monetization of products in industries
like cinema, games, music, TV, and publishing.
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Mobile Media & Society

This course examines the cultural, economic, and
political impact of the transition to mobile devices on
areas like e-commerce and entertainment.
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Globalization and SNS

The world becomes more connected every month.
Thanks to social media and the decreased cost of
technology, people are able to share ideas more quickly
and more easily than previously imagined. This course
will study many case studies of how social media is
being used to connect citizens of the world. We will
explore how different cultures and governments
embrace social media and why. Students will have a
greater understanding of the power of social media to
help people organize and create changes in society.
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Media Production Project

This course will help you tell the possitive stories of
your life or your organization in an effective way
visually by using audio, photos and video. This course
will prepare you effectively use the power of sight,
sound and language to communicate your ideas,
passions, or proposals for profit. In this course you
will learn how to plan, prepare and present your
message in a way that people will remember. During
your days at LGC, the things you will learn in this
class will help your future presentations and group
projects.
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Gaming & Animation

Gaming and animation have powerful effects on
culture. Marketers and media companies use both
gaming and animation spread their messages. In this
course you will learn the positive and negative effects
of these types of media, how they effect our cultures

and how they effect how we spend our time.

20322 =Z|HEfE 3-3-0

2 3Be 223 279 W) FYA9 B4 159 43

u
g;
i

4L AL AW LAE o Sl PAES 249
7 EFHOE oFolAx, tebt FHAY AL FAA7]
WA HA 250 GERS FAATIEE B sy
S oJaen BAL kN9 A 2ARLOE Tt
Agakzd], A AR FAo] BT 2D ol
E 2 WS F Agdn

Organizational Behavior

This subject will provide an introduction to basic
individual and group processes, as they affect people in
organizations. Major theories and models in key areas of
organizational hehavior will bhe examined: including
group dynamics, motivation, stress, communication,
conflict, power, strategy, structure, and change
management.
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Production & Operations Management
This course focuses on providing students with a sound
understanding of the processes by which market
attractiveness is assessed, and the consequences of choice.
It will assess the various methods and process hy which
companies enter various markets, and implications
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thereof. To provide students with a sound understanding
of the major husiness/corporate challenges faced by
companies, the reasons for these challenges, and the
strategic options and responses available.
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Macroeconomics
The aim of this course is to provide an understanding
of the theoretical foundations of macroeconomics. The
course covers (a) the major macroeconomic markets. the
goods, money and labor markets and the external sector,
and their constituent functions including the
consumption function, saving function, investment
function, money-demand function, money supply, etc, (b)
macroeconomic models: real business cycle models and
Keynesian business cycle models in closed and open
economies, (c) macroeconomic policy issues, and (d)

aspects of growth theory.
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Introduction to Management Information

System

The purpose of this course is to provide the
fundamentals associated with the management of
information technology in a husiness enterprise. These
fundamentals are business concepts in which the
influence of information technology has caused change or
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brought about new concepts. Special emphasis will be
placed on understanding the managerial issues that are
relevant to usage of computers. The student will be
given problems isolating these issues and will be asked
to propose solutions with alternatives.

22135 ZH|7{efgiAE 3-3-0
w FES @l FdAA U olslE , A
A= E} 3l 23199 71 AGREe] AFe e Lo gAb

International Business Negotiation
This course focuses on experiential learning and
role-playing simulations in international business
negotiations. The course covers the basic elements and
skills in cross cultural communications through assigned
readings, Students
participate in a number of interactive sessions that

videos and class discussions.

involve assigned roles in  business negotiation

simulations.
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Sports & Media

This course is designed to offer students an
introduction to the sports industry and writing in the
world of sports. Topics covered include team and game
coverage, media guides, game notes, press releases, and
sports writing protocol.
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Advertising and PR

This course is a survey of the fields of public
relations and advertising focusing on organizations,
jobs, and functions in the industry. It covers the roles
of public relations and advertising in society, the
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economic system, and organizations, psychological and
sociological principles as bases for appeals;, and
strategies for media selection and message execution.
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Media Economics

Economic analysis applied to media firms and
markets. Focus is on barriers to entry, network
effects, innovation, globalization, and regulation.
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Cultural Theory

This course is designed to familiarize students with
major works of cultural theory and criticism.
Cultural theory provides a foundation for us to
contextualize and critique political, social and economic
constructions of culture. Specifically, the course focuses
on theories and critiques of colonialist and imperialist
formations of culture/cultural discourses.
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Organizational Communication

One of the ways in which individuals engage
themselves in society is through organizations. In
particular, through the workplace, individuals realize
their goals. This course is about how individuals
exchange verbal and nonverbal messages to accomplish
their tasks in organizations. Throughout the course,
students will examine the theories and practice of
organizational communication with such topics as



organizational culture, organizational socialization,
social network, forms of organizing, decision making,
power, leadership, conflict, technology in the
workplace, and various approaches to human resource

management.
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Mobile Production & PR

This course is designed to equip students with the
skills, knowledge and mindset of how to successfully
use their mobile technology to create engaging online
content to attract and retain an online audience.
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Chinese Society & Culture

This course focuses on social change while tracing
historical roots of Chinese culture & social
institutions. Develop a framework for analyzing future
developments in China.
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Electronic Commerce
This course provides tools, skills, and an understanding
of technology, business concepts and issues that
surround the emergence of electronic commerce on the
Internet. The emphasis of the course is on that part of
the Internet known as the World Wide Webh (WWW). In
addition to acquiring basic skills for navigating the
Internet and creating an electronic presence on the
WWW, the student will develop an understanding of the
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current practices and opportunities in electronic
publishing, electronic shopping, electronic distribution,
and electronic collaboration. We also explore several of
the problems surrounding electronic commerce such as
security - authentication, privacy - encryption,
safeguarding of intellectual property rights, acceptable
use policies, and legal liabilities.
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International Trade
This course will review the theoretical literature on
international trade in the following areas: the positive
theory of international trade, the instruments of trade
policy, tariffs and retaliation, monopolistic competition
and international trade, intra-industry trade under
Cournot Oligopoly, strategic trade policy, the political
economy of trade policy, international economic
integration. Students will be provided with analytical
tools for the interpretation and assessment of
international trade policies and international economic

institutions.
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Technology & Innovation Management

This course introduces students to the basic concepts
of managing innovation and new product design and
development in high technology firms. Major topics
include: how the innovation process works (new
product design and development in technology firms,
open source Vs. proprietary innovations in technology
firms): and organizing and managing innovation within
existing technology firms (R&D management in
technology firms).
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Human Resource Management

This course provides an overview of the main
elements of human resource management and employee
relations. It considers the implications of HRM in the
management of employees within organizations.
Students will have the insights into the nature of
HRM and employee relations in contemporary
organizations, an understanding of the key processes
and practices in HRM, and an understanding of the
role of the HR function.
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International Logistics Management
This course will lead students for the identification of
the principles and practices involved in international
distribution systems including the multinational
corporation and other types of global companies. The
course focuses on global strategic planning, production,
supply, manpower/lahor, geography, business
communications, cultural, political, and legal issues
affecting global distribution and firm/host relationships.
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Global Marketing

The course introduces the student to the various
aspects of international marketing with the principal
objective of developing skills in the identification,
analysis and solution of problems encountered in
international marketing theories and the practice of
marketing  hoth

international domestically and

internationally.
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Chinese Politics & Governance

This course helps students understand some of the key
politics underlying developments and crises in China. It
focuses on themes and principles underlying the
evolution of Chinese politics, economy and society in the
People’s Republic. We examine the nature of China’s
communist party-state political system, the aims, rise
and fall of Maoism, and the reasons hehind and the
nature of the 1978 post-Mao Zedong economic reforms.
These changes have allowed China to develop into the
rapidly rising economic power it is today while the
reforms have also allowed China to be increasingly
influential on the world stage. In addition, we discuss
some of the current key issues and problems arising
from the success of China’s development strategies.



Korean Wave Marketing

Students learn the various facets of Korean Wave
marketing such as producing, branding, distributing,
promoting, and monetizing creative products.
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Media Management

There is a deficit of media management talent.
Students learn how managers help organizations grow
and innovate across borders and media platforms.
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Television, Film & Culture

“Did you see that show last night? That was so
funny!” What makes a TV program or a movie so
popular that everyone is talking about it the next day
at school and work? What impact does this have on
society? This course investigates the dynamic
interactions hetween television, film and culture.
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Business & Media

How business and financial information is presented
and distributed globally and through various mediums
such as newspapers, television, and online
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Persuasion Strategies

This course introduces students to the theories and
practice of persuasion. Drawing not only from
communication studies but also from other social
sciences such as sociology, psychology, linguistics,
economics and management, it investigates the ways in
which techniques and strategies of persuasion are used
in interpersonal as well as mass media communication.
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China in Global Media

This course will analyze how China is portrayed in
the media including news, music, hooks, television,
film, and the gaming industry.
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Multinational Corporation Management
This course focuses on political, economic, cultural,
technological, legal, competitive and other forceswhich
impact on multinational corporations in foreign
environments. The course also examinesvarious issues
related to international management, including
leadership, motivation and cross-cultural negotiation.
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Financial Investment
This course examines the characteristics of financial
instruments and markets and presents the major
techniques for fixed income, derivative and equity
analysis. This course begins with a general overview of
financial markets and instruments followed by an
evaluation of portfolio theory and market efficiency.
Fixed income and derivative security analysis include
bond valuation technique, forward, future and option
contracts. Equity analysis includes economics, stock
industry  and analysis, with

market, company

consideration given to valuation of equity securities.
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Managerial Economics

The course covers microeconomic concepts relevant to
managerial decision-making. Topics include demand and
supply analysis, consumer demand theory, forecasting,
production and cost analysis, market structure, risk
analysis and regulatory theory. Applications, including
simulation, are used for an understanding of the
economic tools and their potential use for solving
real-world problems.
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Advanced Business & Technical Writing
This course teaches students the rhetorical principles
and writing practices necessary for producing effective
business letters, memos, reports, and collaborative

1037

projects in professional contexts. The curriculum is
informed by current research in rhetoric and
professional writing and is guided by the needs and
practices of business, industry, and society at large. The
course and its principles are grounded in rhetorical
theory and informed by current research in professional
writing. The course teaches the rhetorical principles
that help students shape their business Wwriting
ethically, for multiple audiences, in a variety of
professional situations.
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Organizational Leadership
The course presents leadership and management
theories/concepts that have emerged over the past
several decades. It provides students the opportunity to
apply these theories through case analysis and to
enhance personal skill development through
self-assessment exercises. Included in the course are
identification of current leaders and leadership as well
as contemporary perspectives on ethics, networking,
coaching, organizational culture, diversity, learning
organizations, strategic leadership, and crisis leadership.
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Visual Literacy

Visual literacy is an introduction to the study of the
visual modalities of communication with an emphasis
on image-based media and data-based infographics.
While literacy is a term usually associated with
writing, the ability to understand the composition of a
photograph or sequences of moving images is
increasingly important ability in media and other
businesses.
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Global Media & Culture track

This course will focus on class gender, race and class
as  historically specific, structured relations of
oppression and exploitation, exploring some of the
main theories which have been developed to account
for their existence and interaction Some of the
questions to be addressed are. What are the main
levels of analysis within which we can explore the
interplay hbetween these exploitative and oppressive
relations? The course is intended to be critical,
examining controversial issues from a variety of

theoretical and political standpoint.
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Communication & International Organizations

This course examines the history and role of
communication in the process of social change. It
introduces students to core concepts and theories of
development communication as it investigates the
significance of interpersonal and mass media
communication in such topics as social movements,

social control, resistance, rhetoric and propaganda,

education and entertainment, communication
technology, and various ethical issues.
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Asian Media Industry

Discover major media players that are influencing
Asian media industry. Learn the recent history of how
they became influential & analyze the future impact
of these industries.
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Global Business Ethics

This course introduces ethical issues and dilemmas
concerning various aspects of business and management,
and provides a foundation of ethical concepts and a wide
range of perspectives that are relevant to resolving and
preventing such problems. Topics include ethics in
business, using ethical principles in business, why things
go wrong, establishing ethical safeguards, ethics in the
marketplace, ethical issues related to investors and
stockholders, ethics of consumer protection and
marketing, and ethical issues related to employment.
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International Trade Law

This is an introduction to the trade-related laws and
regulations of Korea, and international regulations and
customs as it affects business activities. The course
discusses business formation, organization of a firm, and
legal aspect of operating a firm. In addition, principles
of the law of contracts, agency relationships are
discussed and analyzed through the use of the Uniform
Commercial Code, cases and problems. Emphasis is upon
the law and business relationships.
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Global Entrepreneurship

This course provides skills and knowledge for
starting, launching and managing a new company.
Major topics are: entrepreneurship (what
entrepreneurship is, who an entrepreneur is, and
opportunities in the industry);

processes of starting a new firm (how to write a

entrepreneurial

business plan to acquire resources and capabilities
needed for launching a new firm): and skills for
managing a new firm (management, accounting,
marketing and operational skills). The course also
takes an international perspective by examining global
entrepreneurs and small and medium-sized enterprises
(SMEs).
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Asian Economy
This course will provide an overview of China's role in
the FEast Asian
interdependencies that characterize the region. Current

economy and the economic
challenges of China and the East Asian economies will
be given particular attention. Students will obtain a
good overview of the development trajectories and
models of East Asian economies, as well as the major
challenges confronting China and the East Asian
economies. Students will also be introduced to relevant
economic concepts. Previous knowledge of East Asian
economies is not required.
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Managerial Accounting
This course is the study of management accounting for
internal reporting and decision-making. The course
introduces a business-management approach to the
development and use of accounting information. Major
topics include cost hehavior, cost analysis, profit
planning and control measures. Accounting for
decentralized operations, capital budgeting decisions, and
ethical challenges in managerial accounting are also
covered.
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International Finance
This course will examine the causes and consequences of
It will
explore a variety of analytical frameworks which set

exchange rate and interest rate fluctuations.

out to explain and predict persistent exchange rate
volatility and examine some of the consequences and
applications of these findings to international financial
management. In this course, we will examine the
international financial environment: international flow
of funds, international financial markets, exchange rate
determination and currency derivatives. We will also
discuss exchange rate risk management, relationship
among exchange rate, interest rate and inflation, and
long and short term asset and liability management
including trade financing, other short-term financing,
and international cash management.
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Content Marketing & Distribution

This course explains how the business side of the
motion picture and television industry works. Stars
make the headlines, but marketing and distribution
convert content into cash. The course charts the path
that entertainment content takes from development to
financing to  distribution and demystifies the
submarkets through which a production is exhibited,

sold, watched, rented, or otherwise consumed.
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Digital Publishing

Whether in print or online, publishing content
involves tasks such as commissioning, sub-editing, asset
management, design & layout, and production.
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News & Politics

This course introduces students to the fundamentals
of political communication. It examines the history,
concepts, theories and contemporary issues that are
involved in the processes by which interpersonal
communication and mass media influence and are
influenced by public opinion formation, political agenda
and issues, the election and campaign processes,
governmental and collective decision making, the
developing and delivery of government policies, and the
evaluation of government performance.
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Glohalization and Society

This course examines the various aspects of
globalization. The purpose of the course is to provide
an overview on the process of globalization and its
impact on society. We will discuss the henefits and
disadvantages of globalization and will highlight the
implications of globalization for business, society and
individuals. The course is hbased on class discussions
and reviews of contemporary issues in globalization.

International Trade Practices

This course is designed to develop the student’s core
understanding of international trade practices. Students
gain skills in the practical aspects of importing,
exporting and marketing products for international
markets. The focus is on the application of international
trade customs, terms and conditions in international
trade contracts, international trade negotiation and

execution.
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International Trade & Financial System
This course focuses on the economics and financial
systems, mechanisms and emerging issues in an
increasingly globalised economy. The key factors and
impacts associated with this international phenomenon
are studied, along with the management and policy
responses of governments and business. Students develop
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an understanding of the complex nature of economics in
the international environment and its close relationship
with financial management firms.
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Contemporary International Business Issues
This course intends to introduce students to current
research on contemporary international business issues
and questions. Students will be expected to read,
understand, and critically evaluate research and analysis
on international business issues and demonstrate an
understanding of how research and analysis affect
proposed solutions or responses to these issues or
questions.

22136 ZH[EHALE| 3-3-0

39, JAEIE, AWM AAE @A HeEs ARielth
MICE management = =4l 3AtolA B4 tiFE 3l 7]
g5 @ o of9A Fstal dgsfof sh=A& w2tk g
o Alzts), AlE, oAt 71930 BF Fo FARA FE =
ZALE WA "ok

MICE Management
Meeting, Incentives, Convention, and Exhibition (MICE)
is one of the emerging industries in today’s business
environment. MICE management is about how to
prepare and execute international events for a particular
target audience. Thus, this course examines the many
facets of managing an international event, including
budgeting,
organization and execution of events, and customer

visualization  of  concepts,  planning,

service.
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Corporate Finance

The course in corporate finance describes the
corporation and its operating environment, the manner
in which corporate boards and management evaluate
investment opportunities and arrangements for
financing such investments, create for shareholders hy
planning and managing the transformation of a set of
inputs (human labor, raw materials, and technology)
into a more highly valued set of outputs, and develop
strategies for meeting the claims of financial market
participants who are sought as financiers (and,
therefore, residual claimants to the cash flows/surplus
value of) such investments. Thus, the course provides
students with a bhasic analytical framework for
understanding how the various struggles over
corporate surplus value (in the form of cash flows)
may be understood and resolved.
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Business Research Methods

The aim of this course is to evaluate a range of
research approaches and methodologies relevant to the
analysis, critique and understanding of international
business. Students are encouraged to use a critical and
analytical approach to contemporary issues in business.
This course helps students prepare for work on a
research project with particular reference to theoretical
contexts, choice of method, and use of information
sources.
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Doing Business in China

This course includes a sequence of new field cases,
ranging from internet startups to  revitalized
state-owned enterprises (SOEs), across a wide range of
geographical and product markets. A new series of
technical notes address the cultural, economic, political,
labor, resource and environmental contexts that shape
the business environment. Through cases, notes,
discussion, and research, students explore the
opportunities and risks of international and Chinese
business in China and other Asian economies, and the
outward expansion of Chinese firms.
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Emerging Market Case Studies
Summaries of real-life business scenarios or fictitious
accounts of a business situation or dilemma. The links
on this course relate to hoth types of husiness cases.
Case studies enable students to analyse business issues
from a variety of perspectives and apply research and
problem solving skills. Business case studies can
illustrate business theory studied in class and show the
application of theory.
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